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126,000 visitors from 50,122 businesses

HORECA 2019, with an incredibly high attendance of high-quality professional
audience, proved clearly that it is the most important commercial forum for
Hotels and Catering Services in Greece.
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The exhibitors stated that they are fully satisfied *

97% of the HORECA 2019 exhibitors said they were extremely satisfied with
their participation, according to the results of the ALCO survey, carried out on
a sample of 250 exhibitors.

Highly satisfied

TTEPRATROTROTNND 28 "No supply corn-
pany operating in
the coffee sector
349% can be absent

Satisfied

! Blil-P | B , e et from the HORECA
Exhibitors & Exhibits & GRS G e Rl e R gt "o IREE e ——— hlt e 1 * w— 979 exhibition. We
S = e '- Ay 3, e N MR- T e ' ' P B y exhibitors again.”
primalm Neither satisfied, nor dissapointed P fen e 0 sy
3% o E—

Giorgos Skourtas

g : JDE PROFESSIONAL
93% of exhibitors intend to take part
in HORECA 2020 *
According to the same survey, the overwhelming majority of exhibitors
expressed their intention to participate in the HORECA 2020 exhibition.
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o Coffee, Beverages o Meat products o Furniture, Seats o Kitchen machinery o Web Marketing- - I=I
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o Coffee sides, Syrups o Raw materials for cooking o Mattresses, Linen o Catering equipment Telecommunications
o Tea, Water, Refreshments o Fats, Qils, Cheeses o Furnishing Fabrics - Curtains o Serveware o POS, Computerization ﬁ;‘:ﬁ:ﬂf\;:;:sa:'s
o Beers, Alcoholic Drinks o Cold meats o Floors, Doors, Frames o Tableware o Cleaning Machines & equipment
o Wines o Bakery products o Bathroom equipment, Amenities o Catering & Buffet Equipment o Packaging materials r
o Popsicles, Smoothies o Ice cream, Waffles o Atriums, Shading, Lighting o Refrigerators-showcases o Menus - Price Lists DK/NO 3% ‘ 3 10+
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98% of visitors stated that they were
satisfied with HORECA 2019! *

A - i
e P T e ——

Absolutely satisfied with HORECA 2019, was the overwhelming majority of
visitors; based on the ALCO survey conducted during the exhibition on a sample
of 600 visitors.
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Huge commercial effectiveness *

The impressive results of the ALCO survey confirmed for yet another year that
HORECA can demonstrably guarantee the realization of the goals and the
commercial success of the participants.

Visitor categories

Being established in the industry professionals' minds as the leading exhibition for Hotels and Catering
Services, HORECA, each time, brings together a huge number of professionals from every corner of Greece
from the following business categories:

Correspondingly, 99% of
% exhibitors said that, in
addition to the concluded

5 6 0 agreements, they expect
AJ trade agreements to be
concluded in the next
6 months after the

o Hotels o Hospital and Health o Entertainment places

o Rooms to let,

Tourism Executives

o Canteens

° Food Wholesale 9 B%

o Ship food supply

Guest houses - Villas o Cafes - Snack Café o Fast Food Stores- Pizzerias > Machinery & Equipment o_f Fhe HORECA 2019 .
o Agrotourism units ° Food- or coffee-service o Ice cream and Trade visitors stated at the Accordu;z ;o t:u: ;ame
o Operation Managers chains confectionery workshops survey contucted by SUeyga0 s
- . . ) o Architects - ALCO. that thev would HORECA 2019 visitors
& Hoteliers ® Catering Companies ° Bakery Cafés . ! y said they had concluded
o F & B Managers o Restaurants o Small- and Large-size Decorators likely or most likely at- trade agreements with
o Executive Chefs o Grills o Construction Companies tend HORECA 2020 exhibitors during the

o Organized Retail Sellers

o Taverns - Ouzeri

Bakery and Confectionery
workshops

o Hosted Buyers

exhibition.

*Data from the ALCO survey

exhibition.

"The quality of
HORECA visitors
is continuously up-
graded. In 2019 the
visitors were more
commercially tar-
geted than other
years."”

Giannis Katsougkris
ATHENIAN BREWERY SA

"HORECA is the
exhibition where
all the industry
operators will see
what's new on
the market. We
will participate in
HORECA 2020.”

Anestis Nedopoulos
NESTLE PROFESSIONAL
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Impressive promotional advertising!

The unprecedented, in terms of intensity and duration, advertising of HORECA, has "built" a
huge name recognition for the exhibition making every professional in the Hotels & Catering
Services sector in Greece talk about it. This year as well, through an integrated marketing
communication program, the advertising campaign of HORECA 2020, will exceed 500.000 €
and shall cover all media with the purpose of promoting the potential of the exhibition while
maximizing, its attendance and commercial success.

ADVERTISING ALLOCATION EXPENDITURE 2020
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89%

of the visitors who
attended the parallel
events of HORECA 2019
said they were satisfied
with their rich content
and quality of speakers
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PRINTED ADS

"HORECA is the
best exhibition for
the industry out
there; and I can
add, not only in
Greece. We con-
cluded numerous
agreements.”

Giannis Tsaknakis

TSAKNAKIS PREMIUM
BRANDS

"The trade agree-
ments that we
concluded during
the three days

of HORECA 2019
exceeded our best
expectations and
more than ever.”

Konstantinos Kleideris
NEF NEF SA
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General Catering ° Fats - Qils

Hotel Furnishings ° Living Areas
Furnishing Fabrics ° Curtains

Linen

Kitchen Equipment - Machinery

Coffees ¢ Beverages

Cooking Products & Raw Materials

Furnaces - BBQ ° Table Equipment

Coffee and Garnish Syrups
Beers ¢ Spirits * Wines

Meat Products ° Cheeses ° Cured Meats

Sauces - Dressings

Mattresses

Store Equipment - Window Displays

Catering & Buffet Equipment

Fitted Carpets - Carpets

Waters, Soft Drinks, Juices

Frozen Dough & Bakery Products
Fresh Salads ° Ready Meals
Frozen Foods & Seafood

ing

ight

Security Systems ¢ Safes

Atriums & Shading Systems ° L
Web Marketing - Digital Technologies

Building ° Pools-Spas ° Living Areas
Wireless Ordering Systems (POS)

Cleaning ° Consumables

Energy Drinks ° Tea ° Ice Creams
Waffles * Water Ices, Smoothies

ies

Amen

Coffee Machines & Grinders ° Dispensers
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OPENING HOURS & DATES

ok

07

FEBRUARY

FRIDAY
10.00 - 19.00



https://horecaexpo.gr/en/



